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Innovation and Entrepreneurship Competition

S¥=EI1E Points to Note

L BEFIR - PR N AREEREREENE  PPTASTXR -
SoRS Both Chinese and English are acceptable in Hong Kong regional competition.

.an gu age PPT must be written in Chinese if advance to National Competition.
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No more than 20 pages is recommended
No. of pages
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s Take reference to different requirements of enrolled item
Wﬁ 1)BI2£ 512 Entrepreneurship Proposal
2)#]Ell{E = Start
Contents |2/ Startup

3)#t /X &l Social Enterprise/ Cultural & Creative Services
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Innovation and Entrepreneurship Competition
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ABVABIREBARFRRIRULTIAER
Including but not limited to the following items:

Project summary

Team profile

Product/Service characteristics
Research and development
Business model

Marketing analysis
Development and prospects

Project timeline

1. [BIZETE )

Entrepreneurship Proposal
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The 12th Hong Kong University Student
Innovation and Entrepreneurship Competition

NBEVEEEERRIRIRATIER
Including but not limited to the following items:

Section1 AF) &7 Company Summary

Section 2 7% Business Overview

4N For Example %40 For Example
- AF)ES  Vision and value proposition - i/ IRFE Product/Service features
* BRESE  Development history - B STE R EE Research and development
- BRI Team profile - AR EERRIAR Project timeline
- EEEHR Target customers
- HIBBRKRBERT & Market need and solution

Main competitors and competitive
advantages of products/service

- EEFRFHFREn/RIFES
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The 12th Hong Kong University Student
Innovation and Entrepreneurship Competition

ABVABIREARRREULTIAER
Including but not limited to the following items:

Section 3 BEREHEE Operational and Sales Plan Section 4 E1#FEHE Finance Projection

40 For Example 40 For Example
- SIEBHREEEX  Partnership/ business model - BIEBERKERFRGEES  Kickstart capital and distribution
. ES/IRFESsE A Productions/Service sales - FEEtSZ R s Expected expense and cost
channels N . .
- TAFtUR A B 2RiR Expected income and sources
- BEfFRE Promotion channels

- B=FMHBHERE Financial budget of the first 3 years
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The 12th Hong Kong University Student
Innovation and Entrepreneurship Competition

ABVABIREBARFRRIRULTIAER
Including but not limited to the following items:

- FHEIRGTY Project summary
- B4R Team profile
- Em/IRFEIFEL Product/Service characteristics

Innovative: Social problem tackled uniqueness in
cultural & creative industry

- BURE @ t ERIEE(SX) RIS E

- P T ELRH 3 Research and development
- BERT Business model

- hiz Marketing analysis

- BRAIR Development and prospects

- IHE#EE AR Project timeline



